


TRIPPED
COFFEE
CO.

| branded Tripped Coffee from the
ground up. | was part of naming the
brand and | created all visuals for the
company from the logo, to the
marketing mateials, to the
packaging.

The name “Tripped” takes on a
double meaning. One of the
meanings referring to psychedelics,
but the other referring to seeing the
world and understanding where the
coffee you are drinking actually
comes from.

When creating the look and feel for

Tripped, | wanted to touch on

psychedelic visuals, but walk the line
of psychedelic and minimalist.
Creating an art nouveau-style font
really helped with this, because art
nouveau can very quickly be
tweaked to give a psychedelic look.
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Nutrition Facts

1 serving per container

Sarving slze 12 11 oz {355ml)
e —— =
Amount Per Serving

Calories 5

% Daily Vabue*

Total Fat. Og

Sodium Omg

Total Carbohydrate 1g
Tolal Sugars 1g

Protein 19

Potassium 326mg

Mo 3 sigeifiicant sourre of cholesem, sshirisf i, bans
fat, dintary fbor, adoed sugars, vitamin ), caicium and iron
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agrving of inod confributes f2 2 dally diet. 2,000 calories
B day |5 used for general nutrtBon advice,

INGREDIENTS: WATER, ARABICA COFFEE
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12 fl oz. 355mL
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Vienna
Roast

Guatemala &
Brazil Blend

Irripped Coffee Cq
<500 Walcott Ave: &
w2y

Whole Bean Coffee 100z / 283




FIVE
SHORES
BREWING

| began freelancing for Five Shores in
September of 2021 and | was
creating beer labels for them. After
creating a few labels, | was hired on
as their sole graphic designer. For
Five Shores, | desighed packaging,
merchandise, marketing materials,

advertisements, and helped develop
their brand.

Beer labels are among the most fun
projects for me to work on in my
career and | was able to really enjoy
myself when making labels for Five
Shores, because they wanted the art
to speak rather than their branding.
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CRATIFIRE

PREWERS ASSOCIATION

n FRESH FROM BENZIE - PRODUCED AND PACKRAGED BY FIVE SHORES BREWING IN BEULAH, M1 NOTPASTEURIZED, KEEP COLD, EXIOY FRESH,

TPINT-16 FL. 0Z. GOVERMMEMT WARMIMG: (1) kecordieg 1o Bhe Sargeen Geaeral, women shoald ped drimk alcodelic beverages daring progmancy becamse of She risk of brth defacts. (1) Conswmplivn of alcelnlic beverages impairs pevr abilily Ba drive 2 car of operake mackinery, and may casse health prablems.
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n FIVESHORES NOT PASTEURIZED. KEEP COLD. ENJOY FRESH.

1PINT -16 FL. 0Z. GOVERMERTWARMNING: 7y Accanimg to the Surgeen Eanecal, women shoold nut drink aleabolic baverages during pragrancy bacaws of tha risk of Birth defacts. () Consomption of alcobalic baverages mmpairs yoor ability to drive a car or oparate machinery, and may cause haalth prodlams.
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BEREWERS ASSOCIATION
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n FIVESHORES NOT PASTEURIZED. KEEP COLD. ENJOY FRESH.

1PINT -16 FL O GOVERMEMTWARMIMG:  Accordmg to the Sergeon Semeral, women shoold not drink akeobolic bevarages daring pregancy becaws of the rich of Grth defacts. () Consomption of akeobolic baverages impairs yoor ability to drive 3 car or sparate machinery, and may canse baalth profilamz.

Black Owned Business Collaborations
10% OF ALL PROCEEDS TO CHARITY
scan QR code for more info & canned date

BREWS a
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frican Queen South Africa) | MI Chinook
mcoe | Southern Star (South Africa)
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n FRESH FROM BENZIE - PRODUCED AND PACKAGED BWWE SHORES BREWING IN BEULAH, MI o7 PASTEURIZED. KEEP COLD, EXJOY FRESH.

1MNT-16 FL 0. GOVERNMENT WARMING: (1) decerding fa the Sargeea Bensral, wamen should et driok alcebalic beverages darimg progaamey hoeawe of the risk of Hiﬂl. (1} Eoncumptian of 2lcobabic hoverages impairs your ability o drive 2 ear or sporabe machinery, a0 may caeoe health probloms,
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TAP HOUSE i

acess EQE;EEBN
Cultivate is a community space in honey | lemon | apple ~ °MED —

ELEVATION

1600-1800m

Ypsilanti, M| that hosts events,
partners with local businesses, roasts
and serves their own coffee, and
serves beer/wine/cocktails.

When | began working with
Cultivate, the brand used almost

o~y
exclusively black and white. The new (
o

owners wanted a color injection into

the brand, so | began having fun cu I.TI “ATE

with freeform gradients and created COFFEE & TAP HOUSE

a line of coffee packaging that gave
each different coffee a specific
gradient. The colors used for these
gradients would depend on the
region the coffee came from. |
ssigned each coffee-growing
region a spectrum of colors and
generated a new gradient whenever
Cultivate roasted a new coffee.

| also created merchandise items,
alternate logos, social media posts,
glassware, sighage, etc.

(" cultivate

a®P coffee & tap house



CULTIVATE
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